Sponsor-a-Camper Email Series
Connecting Donors to Life-Changing Camp Experiences

Four-email series for engaging potential sponsors and building lasting connections to
Beacon Lodge mission

EMAIL #1: Introduction & Invitation

Purpose: Introduce sponsorship opportunity with emotional connection

Subject Line Options:

e Change a life for $500: Sponsor a camper this summer
e Behind every breakthrough moment is someone who believed
e Your $500 gift = One week of possibility for a child with disabilities

Email Template #1
Dear [Name],

What does $500 buy these days? Dinner for two at a nice restaurant. A car payment.
Maybe a weekend getaway.

Or it could buy something that changes a life forever.

Meet Emma

Last summer, Emma arrived at Beacon Lodge Camp scared, excited, and convinced
she couldn't do anything "normal” kids could do. Emma has cerebral palsy and uses a
wheelchair, and at 11 years old, she'd never been away from home overnight.

Her sponsor - a local Lions club member - had no idea what to expect when she wrote
the $500 check to "sponsor a camper." She just knew it felt right.

By Wednesday, Emma was racing her wheelchair down the camp's accessible trails,
laughing with her cabin mates. By Friday, she was teaching other campers card tricks
and planning to come back next year as a counselor-in-training.



Emma's sponsor received a handwritten thank-you note (dictated to a counselor but
signed in Emma's careful 11-year-old handwriting): "Thank you for believing | could do
this before | believed it myself."

How Sponsor-a-Camper Works
Your $500 sponsorship covers:

One full week of specialized camp programming

All meals, lodging, and activities

Professional counseling staff trained in disability support
Adaptive equipment and specialized instruction
Transportation assistance if needed

What you receive:

Personal thank-you note from your sponsored camper
Photo updates during camp week (with family permission)
Impact report showing how your gift was used

Invitation to sponsor appreciation events

Connection to our camp community year-round

Most importantly: You'll know that somewhere in Pennsylvania, a child or adult with
disabilities is discovering what they're capable of because you said "yes."

Why This Matters

Beacon Lodge isn't just summer camp - it's often the first place people with disabilities
experience true inclusion, adventure, and independence. For many campers, it's the
week that changes how they see themselves and what they believe is possible.

Your sponsorship doesn't just fund activities. It funds transformation.

Ready to Change a Life?
Sponsor a camper today:

Online: Visit www.beaconlodge.org/sponsor-a-camper

Phone: Call 814-542-2511 and mention "Sponsor-a-Camper”

Mail: Send check to PA Lions Beacon Lodge Camp, 114 State Route 103 S,
Mount Union, PA 17066



Questions? Reply to this email or call me directly at [phone]. I'd love to tell you more
about the campers who need sponsors this summer.

Thank you for considering this opportunity to make a difference.
With gratitude,

[Your Name]
[Title], [Club Name] Lions Club
[Phone] | [Email]

P.S. - Emma is returning to camp this summer as a counselor-in-training. She's already
excited to help other first-time campers discover their courage. Your sponsorship
creates ripple effects that last for years.

EMAIL #2: Deeper Impact & Urgency
Purpose: Provide more program details and create gentle urgency

Subject Line Options:

127 campers still need sponsors for summer 2025

The science behind why your $500 sponsorship works so well

What happens when a child with disabilities experiences unconditional
belonging?

Email Template #2
Dear [Name],

I've been thinking about your question from last week: "How do | know my sponsorship
actually makes a difference?"

Let me share some numbers that might surprise you.

The Research Behind the Magic



95% of Beacon Lodge campers report increased confidence after just one week at
camp. But what does that actually mean?

For 8-year-old Marcus (autism spectrum), it meant ordering his own meal at a
restaurant for the first time when he got home.

For 34-year-old Sarah (intellectual disability), it meant applying for a promotion at work
- something she'd been afraid to try for three years.

For 16-year-old David (vision loss), it meant auditioning for the school play, something
he'd never considered before camp.

87% of campers continue adaptive recreation at home. They don't just have a good
week - they develop lifelong interests and confidence in their abilities.

78% of families connect with local disability services they didn't know existed,
expanding their support network beyond camp.

Your $500 Investment Breakdown
Here's exactly where your sponsorship dollars go:

$200: Professional counselor training and support (1:3 to 1:8 counselor ratio)
$125: All meals for the week (specialized dietary accommodations included)
$75: Lodging in accessible, air-conditioned cabins

$60: Activity supplies and adaptive equipment

$25: Transportation assistance for families who need it

$15: Arts and crafts supplies for take-home projects

Total impact: One week of life-changing experiences that creates lasting
transformation.

Time-Sensitive Need
Registration closes April 15th, and we still have 127 campers who need sponsors.
Without sponsors, these spots remain empty. That means:

e 127 fewer opportunities for transformation
e 127 families who miss this chance for their loved one to experience belonging
e 127 potential breakthrough moments that don't happen



But with sponsors like you, every single spot gets filled.

Meet This Year's Campers Who Need Sponsors

Alex, age 22 (Camp Liberty): First-time camper who wants to build independence skills
and connect with others who understand the challenges of navigating adulthood with a
disability.

Sophia, age 10 (Camp Sensational): Loves art and music but struggles with sensory
overload. Excited to try adaptive archery and meet other kids who understand why
some sounds feel too loud.

James, age 45 (Camp Perception): Recently lost vision due to diabetes. Needs to
rebuild confidence and learn adaptive techniques from others who've walked this path.

Each of these campers is waiting for someone like you to believe in their
potential.

Sponsor Today
Three easy ways to sponsor a camper:

1. Online (fastest): www.beaconlodge.org/sponsor-a-camper

2. Phone: 814-542-2511 - mention "Sponsor-a-Camper"

3. Mail: Check to PA Lions Beacon Lodge Camp, 114 State Route 103 S, Mount
Union, PA 17066

Want to sponsor multiple campers? Many individuals and organizations sponsor 2-5
campers to maximize their impact.

Prefer to split the cost? Partner with friends, family, or colleagues - everyone gets
recognition and updates.

Questions I'm Happy to Answer

How are campers matched with sponsors?

Can | request to sponsor a specific type of camper (age, program, eftc.)?
What kind of communication will | receive during camp?

Can | visit camp to meet my sponsored camper?

Are sponsorships tax-deductible?

Call me at [phone] or reply to this email anytime.



127 people are counting on the generosity of sponsors like you. Will you be the one who
makes their camp experience possible?

With hope and gratitude,

[Your Name]

[Title], [Club Name] Lions Club
Sponsor-a-Camper Campaign
[Phone] | [Email]

P.S. - Early sponsors often receive more detailed updates and photos since camp staff
has more time to connect sponsors with their campers before the busy summer season
begins.

EMAIL #3: Success Stories & Social Proof

Purpose: Share compelling impact stories and community involvement

Subject Line Options:

e "You changed my life" - A letter from last year's sponsored camper
e Why 847 sponsors chose to change lives at Beacon Lodge last year
e The thank-you note that made a grown man cry

Email Template #3
Dear [Name],

Last week, | received a phone call that reminded me why the Sponsor-a-Camper
program matters so much.

The caller was Jennifer, a mother from central Pennsylvania.

Jennifer's Story

"I had to call and thank whoever sponsored my son Michael last summer. | know you
probably don't give out sponsor information, but | needed you to know what happened.”



Michael, age 14, has Down syndrome and had never been away from home. Jennifer
was terrified to send him to camp, but Michael had been asking for two years.

"The first day, | cried the whole drive home. By Wednesday, when | called to check on
him, they told me Michael was leading morning exercises for his cabin and had
volunteered to help in the kitchen."

"But here's what you need to know - when Michael came home, he was different. More
confident. More independent. He started taking the bus to school by himself. He joined
the Special Olympics bowling team. He got a part-time job at the grocery store.”

"None of that was happening before camp. Whoever paid for Michael's week gave our
whole family a gift. They gave Michael his independence."

That sponsor was Sarah, a retired teacher from a local Lions club who had
sponsored a camper "just because it seemed like the right thing to do.”

When | called Sarah with Jennifer's message, she cried. Then she immediately
sponsored two more campers for this summer.

The Ripple Effect of Sponsorship
This year, 847 people chose to sponsor campers. Here's what happened:
Local Impact:

e 847 families experienced week-long respite while their loved one gained
independence
63 campers became first-time volunteers in their home communities
156 families connected with local disability resources they didn't know existed
29 campers inspired siblings and friends to pursue careers in disability services

Community Building:

112 sponsors attended appreciation events and became ongoing advocates
34 sponsors visited camp and became volunteers

78 sponsors recruited friends and family to support Beacon Lodge

156 sponsors made sponsorship an annual tradition

Personal Transformation:

e 95% of sponsors report feeling more connected to their community



e 87% say sponsoring a camper changed their understanding of disability
e 92% plan to sponsor again next year
e 78% have shared their sponsorship experience with others

What Sponsors Are Saying

"I sponsored a camper thinking | was helping them. | had no idea how much it would
change me. Seeing the world through my camper's eyes made me a better person.” -
Tom, three-year sponsor

"My company sponsors 10 campers annually now. It started with my personal
sponsorship, but when | shared the impact with colleagues, everyone wanted to be
involved." - Maria, corporate sponsor

"At 85, | thought my days of making a real difference were behind me. Sponsoring
campers reminds me that age doesn't limit your ability to change lives." - Robert, retired
Lions member

Join the Community of Champions

When you sponsor a camper, you join a community of people who believe in
possibility over limitations.

This year's sponsor community includes:

Individual Lions members and their families

Local businesses and organizations

Faith communities and service clubs

Schools and student organizations

Friend groups pooling resources for greater impact

Sponsor benefits include:

Personal thank-you from your camper

Photo updates during camp week

Invitation to sponsor appreciation BBQ (held annually in September)
Access to sponsor-only updates and events

Recognition in camp newsletter and website (optional)
Tax-deductible receipt for your records

Time to Decide



Registration deadline: April 15th
Campers still needing sponsors: 73 (down from 127 last week - sponsors are

stepping up!)
Will you be one of the final sponsors needed?
Sponsor your camper today:

Online: www.beaconlodge.org/sponsor-a-camper

Phone: 814-542-2511

Mail: PA Lions Beacon Lodge Camp, 114 State Route 103 S, Mount Union, PA
17066

Questions? Call me at [phone] - I'd love to match you with a camper who fits your
interests.

Want to make an even bigger impact? Ask about our multiple camper sponsorship
options or consider sponsoring a counselor for $500.

Final Thought
Michael's mom Jennifer ended her call with something I'll never forget:

"Please tell Michael's sponsor that they didn't just change his life. They changed our
whole family's future. That's worth so much more than $500."

73 families are waiting for someone like you to change their future.
Will you be their champion?
With deep gratitude,

[Your Name]

[Title], [Club Name] Lions Club
Sponsor-a-Camper Campaign
[Phone] | [Email]

P.S. - If cost is a concern, remember that sponsorships can be split among multiple
people or paid in installments. The important thing is making sure every camper has a
sponsor. We'll work with you to make it happen.




EMAIL #4: Final Call & Legacy

Purpose: Create final urgency and connect sponsorship to lasting legacy

Subject Line Options:

e [ ast 48 hours: 23 campers still need sponsors
e Your chance to change a life ends Wednesday
e Final call: Be the reason someone discovers their potential

Email Template #4

Dear [Name],

48 hours.

That's how much time remains to sponsor a camper for summer 2025.
23 campers are still waiting for sponsors.

After Wednesday, those spots will remain empty. 23 opportunities for transformation will
be lost. 23 families will receive the call that their loved one didn't get selected.

But it doesn't have to end that way.

What 48 Hours Can Create

Let me tell you about what happened in the final 48 hours of last year's sponsorship
campaign.

Tuesday evening: 31 campers still needed sponsors.

Wednesday morning: A retired teacher named Dorothy read our final appeal and
decided to sponsor her first camper. She called three friends. By noon, four campers
had sponsors.

Wednesday afternoon: A local business owner realized his company could sponsor
multiple campers as a team-building initiative. Seven more campers sponsored.
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Wednesday evening, 6 PM: A high school student started a social media campaign
asking friends to chip in $25 each for a group sponsorship. By 9 PM, they'd raised $500.
Another camper sponsored.

Thursday morning (day after deadline): We had a waiting list of people wanting to
sponsor campers for next year.

All 31 campers found sponsors in those final 48 hours.

This Year's Final 23
Behind each number is a person with hopes, dreams, and potential:

e Mia, age 9 (Camp Sensational): Loves animals and wants to try horseback riding
for the first time

e Robert, age 28 (Camp Liberty): Recently moved to Pennsylvania and hoping to
build new friendships and community connections

e Twins Sarah and Sam, age 12 (Camp ConnXions): Both have low vision and
have been saving money from allowances to attend camp together

e Gloria, age 67 (Camp Perception): Recently lost hearing and wants to learn new
communication skills while having fun

Each person represents a family that's been waiting, hoping, believing that
someone will step forward.

Your Legacy Moment
What legacy do you want to create?

Option 1: In 20 years, someone remembers the week that changed their life - the week
when a stranger believed in them enough to invest $500 in their potential.

Option 2: In 20 years, 23 people wonder what might have been different if they'd had
that one opportunity to discover their capabilities.

The choice is yours. The deadline is Wednesday.
Final 48-Hour Sponsorship Options
Classic Sponsorship - $500

e Sponsor one camper for a full week
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e Personal thank-you note and updates
e Tax-deductible receipt

Shared Sponsorship - $250

e Partner with another sponsor
e Both receive updates and recognition
e Perfect for friends, family, or colleagues

Group Sponsorship - $25-100

e Join others to collectively sponsor a camper
e Great for clubs, classes, or organizations
e Everyone gets recognition

Last-Minute Multiple - $1000+

e Sponsor 2+ campers and become a camp champion
e Special recognition at appreciation events
e Maximum impact in minimum time

Sponsor Right Now
Don’t wait - sponsor immediately:

Online (fastest): www.beaconlodge.org/sponsor-a-camper

Phone: 814-542-2511 - say "Final 48 hours sponsorship”

Email reply: Just hit reply and say "Yes, I'll sponsor a camper” - we'll call you back
within 2 hours

For shared or group sponsorships: Call me directly at [phone]

After Wednesday
What happens to unsponsored spots?

They remain empty. We don't accept partial funding or hope for last-minute donations. If
a camper doesn't have a full sponsor by deadline, they don't attend camp this year.

What happens to sponsors who step up in these final hours?
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They become heroes. They receive priority matching with campers who best fit their
interests. They get extra updates and photos. Most importantly, they save someone's
summer.

The Call | Hope to Make Thursday
Thursday morning, | want to call each of the 23 waiting families and say:

"Great news! Your camper has been sponsored. Someone believed in them, invested in
their potential, and made their camp dreams come true. We'll see you this summer!"”

I can only make that call if 23 people step forward in the next 48 hours.

Will you be one of them?

Your Moment

Years from now, when someone asks what you did in April 2025, you could
answer:

"I changed a life. | invested $500 in someone's potential and watched them discover
what they were capable of. It was the best $500 | ever spent."”

23 people are waiting for you to make that choice.
Sponsor a camper. Change a life. Create a legacy.
Do it now. Time is running out.

With urgent hope,

[Your Name]

[Title], [Club Name] Lions Club
Final 48-Hour Campaign
[Phone] | [Email]

P.S. - If you can't sponsor a full camper but want to help, consider sponsoring a
counselor ($500) or contributing to our scholarship fund. Every dollar helps create
transformation.

P.P.S. - Already sponsored? Thank you! Please forward this to someone else who might
step up in these final hours. Share on social media. Make one phone call. Help us get to
zero campers waiting.
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Usage Guidelines

Email Timing & Strategy:

Email 1: Launch sponsorship campaign (January/February) Email 2: Mid-campaign
push with urgency (March)

Email 3: Social proof and community building (Early April) Email 4: Final 48-hour
deadline pressure (Mid-April)

Customization Options:

For Individual Donors:

e Emphasize personal connection and thank-you notes
e Include options for recurring sponsorship
e Highlight individual impact stories

For Corporate Sponsors:

e focus on team-building and employee engagement
e Mention tax benefits and corporate recognition
e Include group sponsorship options

For Lions Clubs:

e Reference Lions legacy and tradition of service
e Include club-level recognition opportunities
e Mention district and state-level acknowledgment

For Faith Communities:

e Emphasize service and compassion themes
e Include family and community connection stories
e Reference shared values of caring for others

Response Tracking:

e Email open rates
e Click-through to sponsorship page
e Phone calls generated
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e Sponsorships completed per email
e Questions/inquiries received
e Social media shares

Support Materials:

Camper profile sheets for matching
Sponsorship form (online and printable)
FAQ document for common questions
Tax-deductible receipt template
Sponsor appreciation event invitations

Questions about running a successful sponsorship campaign?
£7 clubsupport@beaconlodge.org | €, 814-542-2511

Pennsylvania Lions Beacon Lodge Camp | Your Investment in Human Potential
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